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Bachelor of Science in Tourism Operations 

Management 

The programme is administered for a period of 3 years. Noting however that eligibility to student 

international mobility requires a candidate to have studied for a minimum of 2 semesters at the 

home institution, the entire program matrix has been provided but only the unit descriptions for 

the 4 last semesters have been provided. 

Year   I    Semester I L P CH CU 

BTO 3111 Fundamentals of Tourism  60 00 60 4 

BTO 3112 East Africa Flora Ecology  60 00 60 4 

BTO 3113 Business Communication Skills 45 00 45 3 

BTO 3114 Tourism Product Development 60 00 60 4 

BTO 3115 Principles of Tourism Management 60 00 60 4 

BTO 3116 Introductory (French, German, Kiswahili) 45 30 60 4 

                                  Year 1   Semester II 

BTO 3121 Events Management 30 60 60 4 

BTO 3122 World travel Geography 60 00 60 4 

 

BTO 3123 

East African Fauna Ecology and Wildlife Tourism 60 00 60 4 

BTO 3124 Hospitality Accounting  30 60 60 4 

BTO 3125 Maps and Photographic Analysis in Tourism 30 60 60 4 

BTO 3126 Intermediate (French, German, Kiswahili) 30 60 60 4 

BTO 3127 Fieldwork (Recess Term-Rural) 30 60 30 2 

                                 Year II   Semester I 

BTO 3211 Wildlife and Protected Area management  60 00 60 4 

BTO 3212 Customer Care  30 60 60 4 



BTO 3213 Tourism and Hospitality Services Management  45 30 60 4 

BTO 3214 Human Resources Management in Tourism 60 00 60 4 

BTO 3215 Tourism Business Law  60 00 60 4 

BTO 3216 Advanced Language III (French, German, 

Kiswahili) 

30 60 60 4 

                                     Year 11   Semester II 

BTO 3221 Research Methods and Statistics  60 00 60 4 

BTO 3222 Computer Application in Tourism  30 00 60 4 

BTO 3223 Tourism Analysis 60 00 60 4 

BTO 3224 Cultural Tourism 60 00 60 4 

BTO 3225 Tourism Economics  60 00 60 4 

BTO 3226 Field Work (Recess Term-Urban) 00 60 30 2 

BTO 3227 Internship training and report  00 120 60 4 

                                     Year III    Semester I 

BTO 3311 Transport and logistics in Tourism 60 00 60 4 

BTO 3312 Tourism Planning and Policy  60 00 60 4 

      

BTO 3314 Ticketing and Reservations in Transport 60 00 60 4 

BTO 3315 Tour and Travel Operations Management 45 00 45 3 

BTO 3316 Ecotourism and Community Development 60 00 60 4 

BTO 3317 Entrepreneurship in Hospitality 45 00 45 3 

                                  Year 111 Semester II 

BTO 3321 Tourism Marketing 60 00 60 4 

BTO 3322 Tour Guiding and Interpretation 60 00 60 4 

BTO 3323 Strategic Management in Tourism 60 00 60 4 

BTO 3324 Principles of Tourism resources Management 60 00 60 4 

BTO 3325 Sustainable Tourism Management 45 30 60 4 

BTO 3326 Research Project 00 150 75 5 

 

 



COURSE DESCRIPTIONS: YEAR 2 AND 3 YEAR 

YEAR 2 SEMESTER 1 

WILDLIFE AND PROTECTED AREA MANAGEMENT         

This course unit explains and applies the principles of modern protected area management with 

focus on collaborative management system and community conservation management. It has been 

developed to provide students with general principles and practices of new paradigms in protected 

area and wildlife resources management.  It focuses on understanding the values, collaborative 

principles and practices of protected area planning and management, developing viable community 

conservation techniques and strengthening benefits of wildlife and protected areas to the 

community. 

 

CUSTOMER CARE 
This course unit introduces the student to the techniques of creating, maintaining and retaining the 

customer. It also exposes the student to the complexity of dealing with customer expectations and 

satisfaction.  In addition, the student will analyse the customer –service provider relationship in 

the hospitality industry.  The course will further equip the student with practical as well as 

theoretical knowledge in handling the intricate situations between customers and service providers 

in the hospitality properties particularly in Uganda where customer care has been critical. 

TOURISM AND HOSPITALITY SERVICES MANAGEMENT  

Tourism and hospitality industry have a significant contribution to a country’s economy. The 

course unit is an overview of the hospitality business, the hospitality product/service mix, 

operational characteristics of hospitality unit structure, department, process design methods, 

hotels, and tourism and leisure center.  

HUMAN RESOURCE MANAGEMENT IN TOURISM 

This course unit provides a basic knowledge of the key aspects of managing human resources in domestic 

and multinational organizations, emphasizing the link between human resource policies and practices and 

organizational strategy. Topics include job analysis, staffing, the legal environment, training, performance 

appraisal, compensation, and recent developments and future trend among others.  



TOURISM BUSINESS LAW    

Tourism is a business and a profession. It has to operate within a legal framework. Tourism 

business law is specially designed for students whose interest lies in the hospitality industry and 

also for any other persons interested in acquiring knowledge about the law as it relates to the 

tourism industry. There is no prior knowledge of law required, as it will cover all the basis 

principles of law. However, knowledge about tourism as a profession is assumed to have been 

acquired by prospective students of this course 

ADVANCED LANGUAGE OPTIONS: 

a) FRENCH 

This is a unit that gives a learner more knowledge and experiences in French language.  Learners 

get advanced communication skills to enable them communicate well with clients at the place of 

work, or while travelling internationally. Great emphasis is given to writing, reading and speaking 

competencies.   

b) GERMAN 

The course unit involves intensive oral practice and written drills for the student to learn proper 

expressions in various situations to use in the hospitality industry. It is designed with abundant 

communicative activities and strategies that develop receptive skills (speaking and learning) and 

productive skills (listening and reading).  The learner is introduced to topical themes with each 

involving short informative texts or dialogues to give the learner an insight into the everyday life 

in the German speaking countries of Europe and then relate that to cultural topics pertinent to the 

local community in Uganda. Abroad range of activities and exercises will allow for structured 

communicative practice of vocabulary and grammatical structures.  

 

c) KISWAHILI 

 
This course introduces students to different aspects of the Kiswahili language, including 

understanding names of names of features that are common in human daily interactions. 

Communication exercises are a key feature in the learning process through both oral and written 

methods.   



YEAR 2 SEMESTER 2 

RESEARCH METHODS AND STATISTICS     

This course unit introduces students to research methodology as the way to solve problems in a 

sequential order. Research methods are concerned with methods of data collection, statistical and 

qualitative techniques of data analysis, and methods used to evaluate the accuracy of the results 

obtained. Teaching of research method is important to prepare a tourism student for a career taking 

and as a source of future professional livelihood.  

COMPUTER APPLICATIONS IN TOURISM      

The course unit covers a varied number of computer softwares that are relevant to the tourism and 

hospitality industry in general. The learner gains computer skills as a front office person as well 

as the computer-aided competencies required for field-based activities.  

TOURISM ANALYSIS   

This course unit provides the student with techniques and skills of qualitative and quantitative 

methods in analyzing tourism. Tourism as a profession has its own unique techniques for analysis. 

Some of these techniques are borrowed from fields of economics, sociology, psychology, 

geography and natural science. All these techniques enable a student of tourism to understand, 

explain, interpret and analyze different issues in tourism.  

CULTURAL TOURISM        

This course unit examines the phenomenon of cultural tourism in its broadest sense. Drawing on 

postmodern perspectives, it emphasizes the importance of popular cultural tourism; alternative and 

ethnic tourism; and working-class heritage and culture. Its main focus is on the role that cultural 

tourism plays in the national and local development process and also the impacts of global tourism 

development on culture, traditions and identity, especially for regional, ethnic and minority groups. 

Cultural tourism studies is a composite discipline, hence one that necessitates an in-depth analysis 

of many relevant and contemporary social, political and ethical issues.  

 

 

 



TOURISM ECONOMICS    

The fundamental scope of economics is what is studied in tourism economics, basically to tackle 

economic problems through tourism. The subject matter of tourism economics consists of a body 

of general principles that applies to the interpretation of economic problems and opportunities; of 

consumption, production, distribution of wealth, etc. The course unit then provides the student 

with understanding of economic phenomena and applies tourism in these economic situations. 

INTERNSHIP TRAINING AND REPORT 

Internship is an experiential learning activity designed to help students apply academically learned 

concepts, theories, principles, and skills while working in a real business environment.   

The work description and specific activities of the training programme is made jointly by the 

training coordinator at the School, the supervisor at the cooperating organisation and the student. 

A mandatory final evaluation from the industry supervisor and a report (from a daily journal of 

activities) are requirements of the industrial training programme and must be completed before 

credit can be awarded. 

YEAR 3 SEMESTER 1 

TRANSPORT & LOGISTICS IN TOURISM           

Transportation has a symbiotic relationship with the tourism industry. One cannot do without the 

other and they are co-dependent. Therefore, this course unit examines the operations of transport 

in tourism industry as well as the components of transport system, transport planning and logistic 

in tourism industry.  Logistics focuses on fleeting planning, forecasting and management to 

facilitate excellent transport service delivery to the tourists.  

TOURISM PLANNING AND POLICY           

Planning is necessary for tourism to develop in a way that is beneficial, sustainable, and not 

detrimental to the environment, culture, or community. Tourism planning process provides a forum 

for local involvement, thus, inclusion of a variety of residents to: articulate community values, 

select broad tourism goals for the community, generate local support for tourism development, 

help achieve tourism goals and help monitor and evaluate tourism’s success in meeting goals. This 

course unit provides the learner with systematic planning skills and stakeholder involvement in 

policy-making.  



 

TICKETING AND RESERVATIONS IN TRANSPORT       

This course unit presents techniques and skills needed in airline ticketing. Students will get 

theoretical and practical acquaintances in constructing and calculating different airfares. Air 

transport dominates the international travel sector so the course unit covers areas of management 

practices of airlines and air transport industry in totality. Detailed discussion is made on electronic 

transactions in areas of taxation, reservations, and services provided by financial institutions in the 

tourism sector. The role of IATA in air passenger transport sector is an important topic.      

TOUR & TRAVEL OPERATIONS MANAGEMENT    

Tour operations management is an essential component of business in the tourism industry. Studies 

focus the student to this component and how to manage, prepare, market and organize tours and 

holidays. It looks at the structure, form and approaches of tour operator business, the dynamics 

and responsibilities. operator is responsible for packaging of holidays. This course unit introduces 

the student to the business in tourism industry and how to manage prepare, market and organize 

tours and holidays.  

ECOTOURISM AND COMMUNITY DEVELOPMENT 

Ecotourism has been adopted as a paradigm to achieve Sustainable Development Goals (SGDs), 

for poverty reduction and community development. This course unit explains and applies the 

principles of ecotourism in community development and local environmental management. It 

provides students with general principles and practices of ecotourism and community development 

focusing on understanding the principles and practices of ecotourism, planning and developing 

viable community-based ecotourism projects and strengthening benefits to the community and the 

environment. 

ENTREPRENEURSHIP IN HOSPITALITY 

Revelation of the state of entrepreneurship in the hospitality industry and the key elements of 

successful entrepreneurship are the foundations of this unit. Uganda as a case study for small 

business management enables learners to make opportunity identification, assessment and 

viability of economic development potential of small business in tourism and hospitality industry.  

 



Year 111   Semester 11 

TOURISM MARKETING   

This course unit provides basic concepts, strategic and tactical approaches, practices, tools and 

application of marketing in tourism industry. It will help to prepare the student of tourism in 

marketing tourism products at international, national and firm levels. Marketing entails the 

concepts within practical and theoretical frameworks regarding revenue generation, cost control 

and profitability that reflects current tourism industry preoccupations.  

TOUR GUIDING AND INTERPRETATION 

Tourist guiding has an important and multifaceted role in contemporary tourism. What guides 

present and interpret takes effect on the way in which their customers experience a place or 

attraction, understand local culture and nature, engage in local activities and how they behave on 

the spot. As front-line professionals, information-givers and interpreters, the guides act as 

destination’s representatives and ambassadors in the eyes of tourists. This course unit focuses on 

understanding the roles and skills of tour guides. 

STRATEGIC MANAGEMENT IN TOURISM 

This course aims to provide a hands-on exposure to strategic management issues in 

tourism. It develops students’ abilities in formulating tourism strategies and introduces them to 

the elements of successful opportunity identification and assessment, and understanding the 

tourism industry environment in Uganda. This course will assess the viability of tourism business 

ventures in a competitive environment. Students will, determine risks and opportunities of 

operating tourism businesses.  

PRINCIPLES OF TOURISM RESOURCES MANAGEMENT 

Learning is concerned with sustainable use of tourism resources by different stakeholders to 

achieve Sustainable Development Goals (SGDs) in the key areas of; poverty reduction, ecosystem 

conservation, climate change, community empowerment and partnership building. Specific themes 

will include dimensions of tourism resources and their characteristics, economic, ecological and 

technological approaches of resource management, principles of sustainability, collaborations and 

partnerships, community participations in resource management.  



SUSTAINABLE TOURISM MANAGEMENT    

The UN Agenda 21 for the Travel and Tourism Industry formulated a comprehensive programme 

as a blueprint for sustainable tourism development. Sustainable tourism management is concerned 

with applying the concepts of environment, economic and social sustainability. This course gives 

an overview of the principles of sustainability and its application in the field of tourism with focus 

on inclusive tourism and poverty reduction. These approaches form the foundation of skill 

development and are applied in the study.  

RESEARCH PROJECT  

Working under a supervisor, a student will be required to submit a dissertation documenting the 

topic of research in the tourism industry. The course unit enables the student to put into practice 

the research, and analytical skills gained in addressing issues of concern in the industry. 

  

 

 

 


